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“[The coupons] gave me the added income to afford and access locally 
grown and organic foods that I would normally think are out of my 
income. Also, with more fruits, veggies and meat in the house, it 
encouraged me to eat healthy and cook more.”  

2013 Family Participant, 
Courtenay 
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EXECUTIVE SUMMARY  

 
 

The Farmers’ Market Nutrition and Coupon Program (FMNCP) was developed and 
implemented by the British Columbia Association of Farmers’ Markets (BCAFM) in 
partnership with Farmers’ Markets and community skills building organizations, with 
committed funding support and guidance from the BC Ministry of Health for three years 
(2012-2014).  
 
The program distributes Farmers’ Market coupons to low-income mothers and pregnant 
women, and seniors who are involved in skills-building courses geared towards healthy 
eating. In 2013, the coupons ($15/week/per participant, in $3 denominations) were distributed 
via skills-building programs between July and October. The participants were then 
encouraged to take the coupons to their local (participating) Farmers’ Markets, to use them 
to purchase fruit, vegetables, meat, fish, nuts, eggs, dairy and fresh cut herbs. During July - 
October, 2013, the FMNCP operated in 34 communities across BC. The program involved 46 
community skills building programs and 34 Farmers’ Markets (up from 29 community 
programs and 20 Farmers’ Markets in 2012). With the 384,228 coupons distributed this year, 
the FMNCP reached 2292 households, including 1191 mothers, 347 pregnant women, 754 
seniors, and 2961 children.  
 
In 2012, Context was contracted to develop and manage a program evaluation over three 
farmers’ market seasons. We reported on the comprehensive Season 1 (2012) evaluation in 
January 2013. Here, we report on the abbreviated Season 2 evaluation (2013), including the 
evaluation components that were completed over the 2013 season: (1) survey and sharepoint 
design and reporting and (2) participant impact survey. We provide a brief summary and 
program and evaluation recommendations at the end of the report. 
 

PART 1: SURVEY AND SHAREPOINT DESIGN AND REPORTING 

The FMNCP manager indicated that the sharepoint sites and forms were a success in 2013. 
Ease and consistency of reporting from both partner groups was facilitated, and BCAFM 
could easily monitor and do aggregate reporting over the course of the season. Further 
exploration into making the sharepoint site fully usable from all user platforms is warranted, 
should BCAFM choose to continue with this reporting mechanism. We feel that the sharepoint 
reporting tools were a valuable development for the 2013 season, and set up BCAFM well for 
consistent reporting, and expansion into outcome assessments, in the 2014 season. 
 
The excellent reach and response rates for the ‘quick surveys’ are a testament to the solid 
relationships BCAFM developed with their partners over the second season of the FMNCP.  
All surveys were well-utilized with participation from 510 program participants, 298 vendors 
(farmers), 20 market managers and 35 CSB program managers. Largely, data within the 
participants’ quick survey complements our more comprehensive online survey data. Data 
from vendor surveys indicated that they were highly engaged, understanding and observing 
the impacts of the FMNCP, and felt that the program was operating very smoothly. Market 
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and CSB managers were positive about the program and forthcoming with useful suggestions 
for the BCAFM regarding program improvement and expansion. We feel that the ‘quick 
surveys’ were a good addition to the evaluation plan for 2013, and would be worthwhile to 
continue with in 2014, with adjustments and enhancements as required, to efficiently collect 
perspective from the range of FMNCP partners.  
 

PART 2: PARTICIPANT IMPACT ASSESSMENT 

In 2013, we evaluated participant impact via an online survey with 89 participants (including 
both family and senior participants) from a range of FMNCP locations. We found that the 
FMNCP made continued, substantial progress during the 2013 season towards desired 
program outcomes for participants. Participants reported that the program: 

• improved their access to and ability to afford local foods (87% of participants found 
local foods were easier to get with the FMNCP coupons, and 88% bought more local 
foods because they had the coupons); 

• helped them make purchases of local, healthy foods (program participants most often 
indicated that the coupons helped them purchase eggs, vegetables, fruit, meat and 
poultry, specifically); 

• aided in their learning about local foods (71% learned about local foods); 

• encouraged them to get out to the Farmers’ Market (76% of program participants 
reported going to the Farmers’ Markets more in 2013 than in previous seasons); 

• connected them to their community (71% reported feeling more connected to their 
community because they used the FMNCP coupons).  

Feedback from program participants showed that the FMNCP was running very smoothly for 
them, and helped them tremendously with accessing and affording healthy, local foods. In 
2014, further development of program components that would help participants increase 
knowledge and translate food skills acquired at CSB programs to shopping at the Farmers’ 
Markets and then to home meal preparation is warranted, as this was the one outcome area 
that lagged behind. Participants recommended increased program promotion – they would 
like to see more widespread awareness of this program as they believed it was not easy for all 
potentially eligible participants to find and access the program, and ultimately, benefit from it. 
Second, for a minority of participants, acquiring the coupons on a weekly basis was a 
challenge when time and transportation were limited. Some made multiple suggestions for 
direct mailing or emailing of coupons to participants to circumvent these challenges.  

 
Evaluation participation for all FMNCP partners was excellent in 2013. The stakeholder groups 
– CSB managers, market managers, vendors, coupon recipients – were fully engaged and 
willing to participate in monitoring and evaluation activities. This speaks to the great 
relationships that the BCAFM have worked hard to develop over the two recent seasons of 
the FMNCP, and to the value that all partners see in this program. This momentum and 
engagement could easily be built on in 2014 to allow the evaluation to go in any number of 
directions. We hope to work with BCAFM and the FMNCP Steering Committee to design an 
evaluation for 2014 that explores new areas, and unanswered questions regarding the impact 
of the FMNCP.  
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PROGRAM AND EVALUATION BACKGROUND  

 
 

The Farmers’ Market Nutrition and Coupon Program (FMNCP) was developed and 
implemented by the British Columbia Association of Farmers’ Markets (BCAFM) in 
partnership with Farmers’ Markets and community skills building organizations, with 
committed funding support and guidance from the BC Ministry of Health for three years 
(2012-2014).  
 
The program distributes Farmers’ Market coupons to low-income mothers and pregnant 
women, and seniors who are involved in skills-building courses geared towards healthy 
eating. In 2013, the coupons (($15/week/per participant, in $3 denominations) were 
distributed via skills-building programs between July and October. The participants were then 
encouraged to take the coupons to their local (participating) Farmers’ Markets, to use them 
to purchase fruit, vegetables, meat, fish, nuts, eggs, dairy and fresh cut herbs. During July - 
October, 2013, the FMNCP operated in 34 communities across BC. The program involved 46 
community skills building programs and 34 Farmers’ Markets (up from 29 community 
programs and 20 Farmers’ Markets in 2012). With the 384,228 coupons distributed this year, 
the FMNCP reached 2292 households, including 1191 mothers, 347 pregnant women, 754 
seniors, and 2961 children.  
 
In May 2012, Context was contracted to develop and manage a program evaluation over three 
Farmers’ Market seasons. We reported on the comprehensive Season 1 (2012) evaluation in 
January 2013. Here, we report on the abbreviated Season 2 evaluation (2013). We report here 
on the evaluation components that were completed over the 2013 season: (1) survey and 
sharepoint design and reporting and (2) participant impact survey.  
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PART 1: SURVEY AND SHAREPOINT DESIGN AND REPORTING 

 

PURPOSE 
To assist the FMNCP Project Manager and team with monitoring and reporting on program 
activities with community programs and Farmers’ Markets, through the design of reporting 
mechanisms (i.e., sharepoint, surveys, vendor database tools) and provision of assistance in 
implementation and interpretation of incoming data. 

METHODS 

Weekly Sharepoint Reporting 

During our 2012 evaluation, we identified the need for streamlined reporting mechanisms for 
both community programs and Farmers’ Markets. BCAFM needed to hear regularly from both 
groups regarding distribution and redemption of coupons; community groups and Farmers’ 
Markets indicated that they would use an online system for this, ideally if it provided them 
with the opportunity to review and track their own data over the season. 
 
To facilitate this reporting, we worked with BCAFM to identify content for reporting forms for 
community partners and farmers’ market managers (Appendix A). From community program 
managers, BCAFM needed information about the number of participants (continuing and 
new), as well as the number of coupon books distributed. From farmers’ market managers, 
BCAFM needed consistent information on the number of coupons redeemed. From both 
groups, we also asked for an observation of program impact each week, and we provided 
space for voicing concerns or giving praise for the program. We constructed a sharepoint site 
that housed the community program and farmers’ market subsites 
(http://sp.contextresearch.ca/projects/FMNCP/SitePages/Home.aspx). Both sites and all 
submitted forms were viewable by evaluators and FMNCP managers. Community program 
managers and farmers’ market managers were assigned login information and passwords, 
through which they could only access their own sub-site, and could only complete and view 
their own forms.  
 
Quick Print Surveys 

We found an opportunity to distribute ‘quick surveys’ via site visits from the FMNCP 
management team. We developed four, one-page surveys (Appendix B) for distribution to 
program participants, CSB managers, farmers’ market managers and farmers’ market vendors. 
The survey content combined some questions on program implementation (i.e., smoothness 
of program operations) with program impact. The surveys were distributed, collected, and 
analyzed and reported on by the FMNCP management team.
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RESULTS 

The FMNCP manager indicated that the sharepoint sites and forms were a success in 2013. 
Ease and consistency of reporting from both partner groups was facilitated, and BCAFM 
could easily monitor and do aggregate reporting over the course of the season. The one 
challenge of the sharepoint reporting was the difficulty in exporting form data to excel on a 
Mac platform. To overcome this, the evaluators took responsibility for data exports upon 
request from BCAFM. Further exploration into making the sharepoint site fully usable from all 
user platforms is warranted, should BCAFM choose to continue with this reporting 
mechanism. We feel that the sharepoint reporting tools were a valuable development for the 
2013 season, and set up BCAFM well for consistent reporting in the 2014 season. 
 
The excellent reach and response rates for the ‘quick surveys’ are a testament to the solid 
relationships BCAFM developed with their partners over the second season of the FMNCP.  
All surveys were well-utilized with participation from 510 program participants, 298 vendors 
(farmers), 20 market managers and 35 CSB program managers. Largely, data within 
participants’ responses complements the more comprehensive online survey data reported 
on in the next section. Data from vendor surveys indicated that they were highly engaged, 
understanding and observing the impacts of the FMNCP, and felt that the program was 
operating very smoothly. Market and CSB managers were positive about the program and 
forthcoming with useful suggestions for the BCAFM regarding program improvement and 
expansion. We feel that the ‘quick surveys’ were a good addition to the evaluation plan for 
2013, and would be worthwhile to continue with in 2014 to efficiently collect perspective from 
the range  of FMNCP partners.  
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PART 2 – PARTICIPANT IMPACTS 

 
 
We provide here a summary of the evaluation methods and results within the participant 
online survey administered during FMNCP Season 2 (November 2013). Our goal was to build 
on a similar assessment completed in 2012, with a focus on the high level outcomes outlined 
below. 
 
Program participants have: 

• increased access to foods from local farms 
• purchased more foods from local farms 
• increased knowledge of healthy eating and local foods 
• increased connectivity to their community 

 

PARTICIPANT SURVEY 
We used an online survey to assess participant impacts in the second season (Appendix C). 
We reached participants via email addresses that they provided to their CSB managers on an 
evaluation participation consent form (Appendix D). CSB managers compiled contact 
information for consenting participants and forwarded them to the evaluators via the FMNCP 
project manager. We then built a database of consenting participants with email contact 
information, and sent the online survey link to these 278 participants via direct email. 

  
We built the survey off the version administered in the October 2012, making minor changes 
to improve wording and make the language highly accessible to participants, to allow for 
data comparison across FMNCP seasons. The FMNCP Steering Committee reviewed and 
provided input on the survey. 
 
All surveys were completed online using the Survey Gizmo platform between November and 
December 2013.  
 

PARTICIPANT DEMOGRAPHICS 
We had 93 responses on the online survey, with four duplicate responses, bringing our total 
to 89 individual responses. Participants came from a variety of skills-building program 
locations around the province, which are provided in Table 1. In 2012, participants came from 
fewer locations, as we visited to do the surveys in person. We had close to the same number 
of respondents in 2012 (113) as 2013 (89). 
 
In Table 2, we show the breakdown of demographics, as they were asked to the participants, 
and compare 2013 demographics to the 2013 survey participants’ demographics. 
Demographics were very similar between the two years. The majority of the participants were 
women and parents; 73% of participants had children under the age of 18. A smaller number 
were pregnant (11%) and seniors (24%). Most reported that they sometimes did not have 
enough money for their needs (89%), and indicated that they had difficulty accessing healthy 
foods at all times for their families (66%).   
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Table 1: CSB program locations for online survey participants 

LOCATION 
SURVEY  

PARTICIPANT  
COUNT 

100 Mile House 2 

Armstrong 10 

Burnaby 2 

Courtenay 5 

Cranbrook 5 

Hazelton 6 

Kamloops 3 

New Westminster 3 

North Vancouver 6 

Port Coquitlam 10 

Powell River 4 

Prince George 2 

Revelstoke 10 

Sechelt 1 

Vancouver 3 

Vernon 6 

Victoria 8 

Not provided 3 

Total 89 
 
 
  



 Context / Farmers’ Market Nutrition and Coupon Program Evaluation –  2013 Season 

11 
 

Table 2: Participant responses to demographic questions. 

 2012 2013 

Female 87% 
100 

90% 
89 

Senior 25% 
29 

24% 
21 

Parent 78% 
90 

87% 
77 

Has children under the age of 18 not asked in 
2012 

73% 
65 

Pregnant 10% 
11 

11% 
10 

Sometimes doesn’t have enough money for the things  
they need 

83% 
95 

89% 
79 

Has difficulty accessing enough healthy foods at all times to feed 
oneself and family 

67% 
77 

66% 
59 

 

COUPON USE 
One-third of survey participants received coupons the maximum possible number of times for 
the season (12+); a further 38% of survey participants received coupons between 7 and 11 
times in the season; 21% received coupons between 4 and 6 times (Figure 1). A small minority 
received coupons less than four times in the season. The survey participants were clearly high 
‘users’ of the FMNCP. These frequencies played out similarly in the senior and family groups.  
 
There was close alignment between the number of times coupons were received and the 
number of times participants visited the Farmers’ Markets (Figure 2): one-third of survey 
participants visited the market 12 or more times during the season.  We asked which Farmers’ 
Markets survey participants visited. Generally, participants identified the one market in their 
community (70% of respondents indicated one market). However, 29% of respondents 
indicated they visited two or more markets (and named the markets); 10% of respondents 
visited and named three or four Farmers’ Markets over the 2013 season. 
 
Survey participants reported using their coupons at a high rate: 92% indicated that they used 
close to or 100% of their coupons (Figure 3). This rate of coupon use is notably higher than 
that reported by survey respondents in 2012: 74% of the 2012 survey participants indicated 
that they used nearly 100% of their coupons. The higher reported coupon use in 2013 aligns 
well with the higher overall coupon redemption rate reported by the FMNCP project manager 
this year (92% in 2013, as compared to 86% in 2012). We queried barriers to coupon use with 
those participants indicating that they used 75% or less of their coupons. As we had so few 
respondents in this category in 2013 (7 respondents), we have little data regarding barriers to 
coupon use. The few barriers to coupon use identified included: difficulty in getting to the 
market with children (3 respondents), lack of time (2 respondents), losing coupons (1 
respondent), difficulty preparing or storing foods from the market (1 respondent), difficulty 
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preparing or storing market foods (1 respondent). Our data suggests that participants found 
the coupons easy to use at market: in fact, 98% said just that.   
 

 

 

Figure 1. Frequency of receiving coupons by survey participants 
 

 
Figure 2: Frequency of visiting Farmers' Market by survey participants 
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Figure 3. Survey respondents’ estimation of percentage of coupons they used.  
 

OUTCOME: INCREASED ACCESS TO FOODS FROM LOCAL FARMS 

In 2013, 87% of survey participants agreed that the Farmers’ Market coupons made local 
foods easier to get. Specifically, a high majority of survey respondents indicated that local 
foods (81%), vegetables (96%) and fruit (88%) were more accessible because they had the 
Farmers’ Market coupons (Figure 4). Further, more than half of the survey participants 
indicated that meat or poultry (56%) and eggs (57%) were easier to access because of their 
coupons this season. There was a lesser impact on the perceived ease of obtaining herbs 
(42%), nuts or seeds (8%), fish or seafood (13%), and dairy (17%); this suggests a lower 
availability of these items across markets. The 2012 results were quite similar regarding 
increased access. The notable new information in 2013 was the perception of increased 
access to eggs, as this item was not queried in 2012.  
 
Improved access to local foods translated to improved eating habits for participants: 81% 
indicated that using the Farmers’ Market coupons helped to improve the way they ate, and 
84% reported that they ate more fruit and vegetables because they used the Farmers’ Market 
coupons. 
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Figure 4. Foods that were easier to obtain because participants had the Farmers' Market 
coupons 

 

 

OUTCOME: PARTICIPANTS PURCHASE MORE FOODS FROM LOCAL FARMS  
Once again, in 2013, survey participants reported a clear impact of the Farmers’ Market 
coupons on affordability of local foods and local/healthy food purchasing habits. Within the 
survey, 88% of participants reported that, with the coupons, they bought more local foods 
than they used to (89% in 2012). Overall, participants strongly agreed or agreed (83%) that 
the Farmers’ Market coupons made local foods more affordable for them (90% in 2012).  
 
When we asked participants to express what they felt the greatest benefit of the program 
was, 98% of survey participants chose to respond, and some indicated more than one benefit. 
We categorized responses in nine distinct categories as depicted in Figure 5. The original 
responses are provided in Appendix E, in their 
entirety. Notably, ‘affordability’ of healthy and local 
foods emerged as the most-cited benefit (34% of 
responses). Other frequently indicated benefits were 
‘eating healthy foods’ (19%), ‘access to local and 
healthy foods (16%)’, and ‘community connection’ 
(11%). ‘Trying new foods’ (7%) and ‘providing support 
for local farmers’ (6%) were also indicated as benefits 
of the program. Importantly, as in 2012, participants 
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“[The coupons] gave me the 
added income to afford and 
access locally grown and organic 
foods that I would normally think 
are out of my income. Also, with 
more fruits, veggies and meat in 
the house it encouraged me to eat 
healthy and cook more.”  

Family Participant, 
Courtenay 
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this year recognized the ultimate benefit of affordability, and indicated that this was what 
made the program so important and valuable to them.  

Figure 5: Program participants' perspective of the greatest benefit of the program (total  
responses = 151, many participants gave more than one benefit) 
 
 
To demonstrate how increased affordability of local foods translated to increased purchases 
of local foods, we asked survey respondents to report up to three items that they purchased 
at the Farmers' Market in the 2013 season, that they felt were easier to get because they had 
the Farmers' Market coupons. All but one respondent answered this question. In total, 88 
respondents indicated 258 purchased items. Figure 6 demonstrates the range of responses 
participants put forth; larger font sizes indicate a greater frequency of reporting that type of 
item. Notably, participants reported purchasing eggs, specifically, at the highest rate (12% of 
responses) (Table 3). Vegetables, in general, were frequently indicated (11%) of total 
responses, with specific vegetables (i.e., potatoes, squash, lettuce, herbs) accounting for a 
further 28% of total responses. Similarly, fruit, in general was indicated frequently (7% of 
responses), with specific fruits (i.e., peaches, apples, blueberries, strawberries) accounting for 
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a further 15% of total responses. Meat and poultry in general (18%) were indicated more 
frequently than fish and seafood (3%) and dairy (5%).  
 
The increased affordability of local foods offered through the coupon program translated to 
increased purchasing of local foods for participants. The impact on ease of purchasing fruits 
and vegetables was most notable, followed by meat and poultry. The impact on ease of 
purchasing eggs is important (indicated in 12% responses), and may speak to the rise in 
availability of this item at local Farmers’ Markets as well as the high value participants placed 
on acquiring eggs. 

 
 
Figure6: Purchases respondents indicated making at Farmers’ Markets in 2013 with program 
coupons. Respondents indicated that these items were easier to get because they had the 
coupons. Larger fonts denote more frequent responses (total items reported = 258). 
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Table 3. Items (and frequency) indicated in response to: Please report 3 items that you actually purchased at the Farmers' Market 
this season, that were easier to get because you had the Farmers' Market coupons. 

fruit, nuts vegetables, herbs meat, poultry fish, seafood eggs dairy 

apples 6 beans 4 beef 6 fish 2 eggs 32 butter 1 
berries 3 beets 4 bison 4 prawns 1 

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

cheese 10 
blueberries 4 broccoli 2 chicken 8 salmon 3 dairy 1 
cherries 3 carrots 4 duck 1 scallops 1 goats milk 1 
fruit 19 cauliflower 1 ham 1 seafood 1 

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

nectarines 1 corn 1 meat 19 

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

peaches 10 herbs 6 pork 2 
pears 1 garlic 3 poultry 1 
plums 2 lettuce 7 sausage 4 

raspberries 1 
Jerusalem 
artichokes 1 turkey 1 

strawberries 4 kale 3 
  
  
  
  
  
  
  
  
  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  

watermelon 1 eggplant 1 
 nuts 1  onions 1 
 hazelnuts 2  peppers 7 

  
  
  
  
  
  
  
  

  
  
  
  
  
  
  
  

potatoes 10 
produce 3 
pumpkins 2 
spices 1 
squash 7 
tomatoes 4 
vegetables 28 
  

  Total 58 Total 100  Total 47 Total 8 Total 32 Total 13 
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OUTCOME: INCREASED KNOWLEDGE OF HEALTHY EATING AND  
LOCAL FOODS 

Again in 2013, participants indicated some progress 
towards the outcome of increased knowledge of 
healthy eating and local foods. A majority (71%) 
reported that they learned about local foods because 
they used the Farmers’ Market coupons. A greater 
majority (84%) indicated that it was easier to make 
healthy food choices when they used the Farmers’ Market coupons.  
Similar to 2012, just half (47%) of the participants reported that because they used the 
Farmers’ Market coupons, they were able to make at home recipes they learned about in 
their skills-building classes. This continues to be an area for program development, to 
ensure consistency and continuity between the skills building and Farmers’ Market visiting 
components of the program. 
 

 

OUTCOME: PARTICIPANTS HAVE INCREASED CONNECTIVITY TO  
THEIR COMMUNITY 

In 2013, The FMNCP continued to connect participants 
to the community and to local farms and farmers. 
Many participants indicated that this connection and 
learning about local farmers were the greatest 
benefits of the program (at approximately 13% of total 
responses). Survey participants reported going to the 
Farmers’ Market more often in 2013 as compared to 
previous years (76%), and 71% indicated that they felt 
more connected to their community because they 
participated in the FMNCP in 2013.   
 

PARTICIPANTS’ SUGGESTIONS FOR IMPROVING THE EASE OF GETTING 
AND USING COUPONS 

We asked participants to suggest ways to improve the ease of getting and using the 
coupons. Seventy-eight survey participants responded to this question. Respondents 
commonly indicated that they had no suggestions (23 participants), as the program was easy 
or enjoyable for them to participate in (9 participants). Several (9 participants) simply took 
the opportunity to express gratitude for the program. Other ideas, summarized in Table 4, 
included suggestions for improving awareness and eligibility to the program, improved 
vendor participation, improving access to coupons, improved organization at skills-building 
classes, extending the program season, increasing eligibility of certain market items, and 
assistance with transportation. Most prominent were 
the suggestions for improving program awareness 
and program promotion, and mailing or emailing 
coupons directly to participants. 

“It gave my children and I 
something to do together on 
Saturdays, we felt connected with 
the community and appreciated 
the help with being able to afford 
purchasing organic produce and 
supporting local farmers. Thank 
you.” 

Family Participant,  
Armstrong 

Being able to eat healthier on my 
limited budget, and teach my son 
about local foods. 

2013 Family Participant, 
Courtenay 

“It can't get easier than this.” 
 

2013 Family Participant, 
Port Coquitlam 
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Table 4: Participants’ suggestions to make coupons easier to access and use. 

SUGGESTION NUMBER OF 
RESPONSES 

Increase the number vendors participating at markets, improve availability 
of certain items (i.e., meat, fish, dairy, nuts, eggs) 

6 

Add eligible purchases (for example, honey, bread, pie, jam, baking) 5 

Allow vendors to give out change 2 

Provide assistance with transportation to market 4 

Better organization or consistency of programming at skills-building 
programs 

4 

Mail or email coupons directly to participant 8 

Make all coupons the same (i.e., no separate coupons for meat) 1 

Increase access or eligibility to program (i.e., more spots for more people)  3 

Change the denomination of coupons (i.e., lower from $3 to $1) 1 

Lower prices or sales at Farmers’ Markets to make coupons go further 1 

Extend coupon season through Fall and Winter 4 

Provide alternative times and places for distributing coupons (i.e., front 
desk at community centre, distribute through schools for children to take 
home to mom), increase number/type of organizations that can distribute 
coupons 

4 

Increase amount of coupons available (i.e., to $25/week) 2 

Distribute one month’s worth of coupons at a time 1 

Greater program promotion to increase awareness of program and who’s 
eligible 11 
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EVALUATION SUMMARY AND RECOMMENDATIONS 2013 

 
 

In 2013, we assisted the BCAFM with monitoring the FMNCP and provided a focused 
evaluation of participant impacts for the season. By designing and hosting the 
implementation of a program sharepoint site, we facilitated a streamlined and effective 
reporting system so that the BCAFM could hear from the market managers and CSB 
managers on a weekly basis. We also designed quick surveys for the FMNCP program 
managers to distribute at their many site visits, which resulted in great volumes of program 
feedback from all program participant groups (coupon recipients, CSB managers, vendors 
and market managers). Our focused evaluation of participant impacts via an online survey 
demonstrated that the FMNCP continued to make great progress towards meeting its 
objectives for participants. Participants reported that the program improved their access to 
and ability to afford local foods, helped them learn about and make purchases of local, 
healthy foods, encouraged them to get out to the Farmers’ Market, and connected them to 
their community. Through the online survey, we found participants to be very positive about 
the program, and forthcoming with praise and gratitude for the program.  

 
Program Development Recommendations 

Feedback from program participants suggested that the FMNCP was running very smoothly 
for them, and helped them tremendously with accessing and affording healthy, local foods.  

For participants, the one outcome area that was lagging behind related to ‘increased 
knowledge of healthy eating and local foods’, especially in the translation of skills acquired at 
CSB programs to shopping and preparing Farmers’ Market foods. This suggests that the 
FMNCP and BCAFM (and possibly member markets) need to work more closely with the 
CSBs to deliver programs that effectively and consistently build relevant food skills for 
participants. Participants weren’t yet able to transfer what they learned at skills building 
programs to purchases that they made at their local Farmers’ Market. Many participants 
indicated that they learned about local foods through simply using the coupons,  but it  
seems that the connection between the markets and skills-building programs could be 
solidified further to enhance learning about local foods and to help translate this learning to 
applying food skills at home. 

Participants’ key suggestions for program improvement were regarding program promotion – 
they would like to see more widespread awareness of this program as they believed it was 
not easy for all potentially eligible participants to find and access the program, and ultimately, 
benefit from it. Second, for a minority of respondents, acquiring the coupons on a weekly 
basis was a challenge when time and transportation were limited. There were multiple 
suggestions for direct mailing or emailing of coupons to participants to circumvent these 
challenges.  

Although a vendor database form was created in 2013, it is not clear whether this was an 
effective way to collect details regarding foods available from vendors participating in the 
FMNCP. We recommend maintaining effort in collecting this data (and in encouraging 
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vendors to provide it), as it would be helpful in comparing food availability against 
participants’ needs and interests, showing diversity across markets in the FMNCP, building 
community across vendors participating in the FMNCP, and in eventually tracking and 
differentiating benefits to vendors based on types of foods sold. 

Finally, it appeared that the sharepoint reporting system fit the needs of CSB and market 
managers and decreased the reporting burden of previous years. It seems efficient and 
effective to continue with this system in 2014, making minor improvements as needed. 

 
Evaluation Recommendations 

Evaluation participation for all FMNCP partners was excellent in 2013. The stakeholder groups 
– CSB managers, market managers, vendors, coupon recipients – were fully engaged and 
willing to participate in monitoring and evaluation activities. This speaks to the great 
relationships that the BCAFM have worked hard to develop over the two recent seasons of 
the FMNCP, and to the value that all partners see in this program. This momentum and 
engagement could easily be built on in 2014 to allow the evaluation to go in any number of 
directions. We hope to work with BCAFM and the FMNCP Steering Committee to design an 
evaluation for 2014 that explores new areas, and unanswered questions regarding the impact 
of the FMNCP. 

We can also recommend exploring the possibility of inviting evaluation participants from 2012 
and 2013 to participate in an evaluation of the longer term effects of participating in the 
FMNCP. We now have a database of approximately 120 contacts consenting to long term 
involvement in FMNCP evaluation activities. Further, we recommend building on the great 
participation of vendors in the ‘quick surveys’ to more fully explore the impacts of the FMNCP 
directly on vendors.  

Finally, we recommend continuing with sharepoint reporting, as it has proven itself efficient 
and effective, and all the set-up is already completed. It would be great to explore integration 
of more evaluation-type activities (instead of limiting to the current monitoring-type 
activities) into the sharepoint system, and expand the site to encompass some assessments 
of impact and outcomes with participating groups. 
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APPENDIX A: SHAREPOINT REPORTING TEMPLATES 

 
Farmers' Market Nutrition and Coupon Program 
Community Skills Building Program Managers' Reporting Site 
 

Weekly Report  instructions 

Community 
Program 

 (drop down menu) 

Coupon Distribution 
Week 

 (drop down menu) 

Number of 
FAMILIES 

 Indicate the number of FAMILIES receiving 
coupons this week 

Number of NEW 
FAMILIES 

 New Families are those who received 
coupons in this reporting period, and who 
haven't received coupons before 

Number of 
SENIORS 

 Number of SENIORS receiving coupons 
this week 

Number of NEW 
SENIORS 

 Number of SENIORS receiving coupons 
this week 

Number of 
COUPON BOOKS 
distributed 

 Please enter the total number of coupon 
BOOKS (not individual coupons) 
distributed this week. 

Skills-building 
activity 

 Please specify the skills-building activity 
you did this week with coupon recipients 

Description of 
'other' skills-
building activity 

 Please describe your skills-building activity 
if you chose other in previous question 

Observation of 
program impact for 
this week 

 Please contribute one observation of 
program impact for this week. For 
example, illustration of participant 
acquiring new food skills, buying local food 
for the first time, trying a local food item, 
having greater access to local foods, 
making a connection with the community. 

Additional 
Comments 

 Please add anything additional that you'd 
like to bring to the FMNCP Program 
Manager's attention -- any problems you'd 
like help with, or something great you want 
to share. 
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Farmers' Market Reports 
Community Skills Building Program Managers' Reporting Site 
 
Weekly Report  Instructions 

Market  (drop down menu) 

Reporting Period  (drop down menu) 

Redeemed Coupons  Number of coupons 
redeemed this reporting 
week. 

Program Impact Observation  Please describe your 
observation of program 
impact for the week -- this 
could be an impact you 
observed for a program 
participant, a farmer, or 
anyone else involved in the 
program. 

Additional Comments  Please add any other items 
that you wish to bring to the 
FMNCP Program Manager's 
attention - for example, any 
problems you could use help 
with or a success you'd like to 
share. 
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APPENDIX B: QUICK PRINT SURVEYS 
 
 
FMNCP Manager completes: Program/Location _______________________   Family/Senior   Date _______________ 

 
Farmers’ Market Nutrition and Coupon Program 2013 

Quick Survey for Participants 
 
 

1. How many times (or weeks) have you received 
Farmers’ Market coupons this year? (circle one) 

1 2 3 4 5 6 7 8 + 

  
2. How many coupon booklets have you used at a 

Farmers’ Market this year? 
0 1 2 3 4 5 6 7+ 

  
3. What do you typically buy with your coupons?  

 
 

 

  
4. Have you used the coupons to purchase food at 

the Farmers’ Market that you’ve never purchased 
before anywhere? 

 

� Yes � No 

 If yes, what was this new 
purchase? 
 
 
 
 
 

 

   
5. How many times this year have you visited a 

Farmers’ Market since receiving the coupons? 
0 1 2 3 4 5 6 7+ 

   
6. How has your ability to find local foods changed 

because of the Farmers’ Market coupons? 
 

� Greatly � Somewhat � A little bit � It hasn’t 

   
7. How has affordability of healthy foods changed 

for you because of the Farmers’ Market 
Coupons?  

� Greatly � Somewhat � A little bit � It hasn’t 

     
8. When shopping at the farmers’ market, how 

much of your own money do you typically spend 
in a visit, in addition to the coupons? 

� $0 � $1-$5 � $6-$10 � $11+ 

     
9. Through this program, have you gained skills in 

cooking or preparing local foods? � Yes, 
many  

� Yes, a few 
new skills 

� Yes, 1 or 2 
new skills 

� No 

 
 

  
 

Thank you! 
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FMNCP Manager completes: Program/Location ____________________________________    Date _______________ 
 

Farmers’ Market Nutrition and Coupon Program 2013 
Quick Survey for Community Program Managers 

 
1. How does the FMNCP run at your location? 

 

o Smoothly, 
there are no 
problems 

o Usually quite 
smoothly with 
occasional problems 

o Inconsistently, with 
various problems 
and troubleshooting 
required 

o With constant 
problems and 
adjustments 
needed 

  
2. If you answered the 2nd, 3rd or 4th option in Question #1, please describe the one change that would help the 

most in running the program more smoothly at your location: 
 
 
 
 
 

3. What do you feel is the most important impact of the Farmers’ Market Nutrition and Coupon Program? 
 
 
 
 

Who benefits from this impact? 

Have you observed this impact occurring? o Yes o No 
 

4. What is one change that could be made to the program to make the impact you indicated even greater?   
 
 
 
 
 

5. How might the reach of the FMNCP be increased in your community and/or by your program? 
 
 
 
 

6. Do you have ideas of additional partners in your community who might be able to increase funding to the 
FMNCP and/or increase the reach of the FMNCP? 

 
 
 
 

7. Can your program as it operates now handle more participants in the 
FMNCP? o Yes o No 

 
Thank you! 
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Market Manager completes: Name of Market _____________________________________    Date _______________ 
 

Farmers’ Market Nutrition and Coupon Program 2013 
Quick Survey for Farmers’ Market Managers 

 
1. How does the FMNCP run at your farmers’ market(s)? 

 

o Smoothly, 
there are no 
problems 

o Usually quite 
smoothly with 
occasional problems 

o Inconsistently, with 
various problems 
and troubleshooting 
required 

o With constant 
problems and 
adjustments 
needed 

  
2. If you answered the 2nd, 3rd or 4th option in Question #1, please describe the one change that would help the 

most in running the program more smoothly at your market(s): 
 
 
 
 
 

3. What do you feel is the most important impact of the Farmers’ Market Nutrition and Coupon Program? 
 
 
 
 

Who benefits from this impact? 

Have you observed this impact occurring? o Yes o No 
 

4. What is one change that could be made to the program to make the impact you indicated even greater?   
 
 
 
 
 

5. How might the reach of the FMNCP be increased in your community and/or by your market? 
 
 
 
 

6. Do you have ideas of additional partners in your community who might be able to increase funding to the 
FMNCP and/or increase the reach of the FMNCP? 

 
 
 
 

7. Can your farmers’ market as it operates now handle more 
participants in the FMNCP? o Yes o No 

 
 
 

 
 

Thank you! 
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Vendor Completes: Market Location __________________________________________     Date _______________ 

 
Farmers’ Market Nutrition and Coupon Program 2013 

Quick Survey for Vendors 
 

1. How does the FMNCP run at your stall? 
 

o Smoothly, 
there are no 
problems 

o Usually quite 
smoothly with 
occasional problems 

o Inconsistently, with 
various problems 
and troubleshooting 
required 

o With constant 
problems and 
adjustments 
needed 

 
2. If you answered the 2nd, 3rd or 4th option in Question #1, please describe the one change that would help the 

most in running the program more smoothly at your stall: 
 
 
 
 

 
3. What do you feel is the most important impact of the Farmers’ Market Nutrition and Coupon Program? 

 
 
 
 

Who benefits from this impact? 

Have you observed this impact occurring? o Yes o No 
 
 

4. Approximately how many Farmers’ Market coupons 
have you received this year? 

 

  
5. What do participants typically buy with coupons at 

your stall? 
 

 

 

 
6. Have you made any changes at your stall or in your operations to accommodate the FMNCP participants? 

o Yes o No 
If yes, what did you do? 
 
 
 
 
 
 
 
 
 
 

Thank you! 



 Context / Farmers’ Market Nutrition and Coupon Program Evaluation –  2013 Season 

28 
 

APPENDIX C: PARTICIPANT ONLINE SURVEY 
 
 

Farmers' Market Nutrition and Coupon Program Participant Survey 2013 

 
 

The Farmers' Market Nutrition and Coupon Program aims to connect people like you with local, healthy 
food. You received this survey link because you participated in the Farmers' Market program in 2013. 
Context Research has been asked to evaluate the program, to help the BC Association of Farmers’ 
Markets understand how you experienced the program. 

 

Your answers are important to us, and will be kept confidential. You will remain anonymous in any 
reports on this program. By filling out this survey, you agree to the anonymous use of your answers in 
program evaluation reports. Thank you for agreeing to take this brief survey. It should take you less than 
10 minutes to complete. 

 

 

 

1) Please indicate where you participated in the skills-building portion of the coupon program. Pick one.* 

This is most likely the community in which you live. 

( ) 100 Mile House 

( ) Armstrong 

( ) Burnaby 

( ) Cranbrook 

( ) Hazelton  

( ) Houston  

( ) Kamloops 

( ) North Vancouver  

( ) New Westminster 

( ) Port Coquitlam, Coquitlam or Port Moody 

( ) Prince George 

( ) Revelstoke 

( ) Sechelt 
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( ) Smithers 

( ) Vancouver 

( ) Victoria 

( ) Other 

 

2) Which other program did you attend, or where did you get the coupons? 

_________________________________________________ 

 

3) Please tell us about yourself:* 

 Yes No I don't wish to answer 

I am female ( )  ( )  ( )  

I am a senior ( )  ( )  ( )  

I am a parent ( )  ( )  ( )  

I have children under the age of 
18 

( )  ( )  ( )  

I am pregnant ( )  ( )  ( )  

Sometimes I don't have enough 
money for the things I need 

( )  ( )  ( )  

I have difficulty accessing 
enough healthy foods at all 
times to feed me and my family 

( )  ( )  ( )  

 

4) Approximately how many times did you receive Farmers' Market coupons since June of this year?* 

( ) 1 time 

( ) 2 or 3 times 

( ) 4 to 6 times 

( ) 6 to 8 times 

( ) 9 to 11 times 

( ) 12 or more times 
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5) Approximately how many times did you visit your local Farmers' Market since June of this year?* 

( ) 1 time 

( ) 2 or 3 times 

( ) 4 to 6 times 

( ) 6 to 8 times 

( ) 9 to 11 times 

( ) 12 or more times 

 

6) At which Farmers’ Markets did you use your coupons this year? Check all that apply.* 

[ ] Abbotsford Farm & Country Market 

[ ] Ambleside Farmers' Market 

[ ] Armstrong Farmers' Market 

[ ] Bulkley Valley Farmers' Market (Smithers) 

[ ] Burnaby Farmers' Market 

[ ] Comox Valley Farmers' Market 

[ ] Coquitlam Farmers' Market 

[ ] Cranbrook Farmers' Market 

[ ] Lonsdale Quay Farmers' Market 

[ ] Moss Street Market (Victoria) 

[ ] Duncan Farmers' Market 

[ ] Hazelton Community Market 

[ ] Kamloops Regional Farmers Market 

[ ] Kelowna Farmers and Crafters Market 

[ ] Langely Community Farmers' Market 

[ ] Mission City Farmers' Market 

[ ] Moss Street Community Market (Victoria) 

[ ] Pleasant Valley Community Market (Houston) 

[ ] Prince George Farmers' Market 

[ ] Port Alberni Farmers' Market 

[ ] Port Coquitlam Farmers' Market 

[ ] Prince George Farmers' Market 

[ ] Quesnel Farmers' Market 

[ ] Royal City Farmers' Market (New Westminster) 

[ ] Revelstoke Farmers' Market 

[ ] Royal City Farmers' Market 

[ ] Sechelt Farmers' and Artisans' Market 

[ ] South Cariboo Farmers' Market (100 Mile House) 

[ ] Surrey Urban Farmers' Market 
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[ ] Vancouver Farmers' Market 

[ ] Vernon Farmers' Market 

[ ] Other 

 

7) Was it easy to use your coupons at the market? 

( ) Yes 

( ) No 

 

8) If it wasn't easy to use the coupons at the market, please tell us why. 

____________________________________________  

____________________________________________  

____________________________________________  

____________________________________________  

 

 

9) Please check the foods below if they were easier to get because you had the Farmers' Market 
coupons (check all that apply, if they were easier to obtain): 

[ ] local foods (foods grown and produced close to your home) 

[ ] vegetables 

[ ] fruit 

[ ] herbs 

[ ] nuts or seeds 

[ ] meat or poultry 

[ ] fish or seafood 

[ ] eggs 

[ ] dairy 
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10) Please report 3 items that you actually purchased at the Farmers' Market this season, that were 
easier to get because you had the Farmers' Market coupons: 

(For example, list items that you bought that you may have not been able to find or afford at other 
places you shop) 

 1 2 3 

items you felt were easier to get 
with coupons: 

   

 

11) Approximately what percent of the coupons have you used this year?* 

( ) none 

( ) about 25% or less 

( ) about 50% 

( ) about 75% 

( ) close to all or 100% 

 

12) What prevented you from using the coupons given to you? (check all that apply)* 

[ ] I don't have enough information to use the coupons (for example, market location, when to go, how 
to pay vendor) 

[ ] I don't want other people at the market to know I'm in this program 

[ ] The location wasn't convenient 

[ ] Transportation to and from the market was too difficult 

[ ] The market hours weren't convenient 

[ ] I don't have time to go to the Farmers' Market 

[ ] I found it difficult to get to the market with my children 

[ ] I did not want to purchase the foods sold at the Farmers’ Markets 

[ ] I do not like the foods sold at the Farmers’ Markets 

[ ] My family does not like the foods sold at the Farmers’ Markets 

[ ] I have problems preparing or storing the foods from the Farmers’ Markets 

[ ] I lost some coupons 

[ ] I saved the coupons until the end of the program 

[ ] I think the food at the Farmers' Market is too expensive 

[ ] Other: 

 



 Context / Farmers’ Market Nutrition and Coupon Program Evaluation –  2013 Season 

33 
 

13) Of the reasons you checked for not using all of your coupons, which is the most important (main) 
reason that you did not use all of your coupons? 

 

14) Please tell us the extent to which you feel the statements below are true for you:* 

 
Strongly 
disagree Disagree Neutral Agree Strongly 

agree 

Having the Farmers' Market coupons 
has made local foods easier to get. 

( )  ( )  ( )  ( )  ( )  

Having the Farmers' Market coupons 
has made local foods more 
affordable for me. 

( )  ( )  ( )  ( )  ( )  

I find it easier to make healthy 
eating choices when I use the 
Farmers' Market coupons. 

( )  ( )  ( )  ( )  ( )  

Because of the Farmers' Market 
coupons, I bought more local foods 
than I used to. 

( )  ( )  ( )  ( )  ( )  

Using the Farmers' Market coupons 
helped to improve the way I eat. 

( )  ( )  ( )  ( )  ( )  

Because I used the Farmers' Market 
coupons this season, I ate more 
vegetables and fruit. 

( )  ( )  ( )  ( )  ( )  

Because I used the Farmers' Market 
coupons this season, I was able to 
make at home recipes I learned 
about in my skills building class. 

( )  ( )  ( )  ( )  ( )  

I went to the Farmers’ Markets more 
this season than in other years. 

( )  ( )  ( )  ( )  ( )  

I learned about local foods because I 
had the Farmers' Market coupons. 

( )  ( )  ( )  ( )  ( )  

I feel more connected to my 
community because I participated in 
the Farmers' Market Coupon and 
Nutrition Program this year. 

( )  ( )  ( )  ( )  ( )  
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15) Overall, what do you feel the greatest benefit of the coupon program is? 

____________________________________________  

____________________________________________  

____________________________________________  

____________________________________________  

 

16) Do you have suggestions that would make it easier to get or use the Farmers' Market coupons? 

____________________________________________  

____________________________________________  

____________________________________________  

____________________________________________  

 

17) Can we contact you for future evaluations of this program?* 

( ) Yes 

( ) No 

 

18) Thank you - glad we can stay in touch. Please tell us how to contact you for further evaluation 
participation: 

Name: _________________________________________________ 

Phone number: _________________________________________________ 

email address: _________________________________________________ 

 

Thank you for taking our survey.  

Your response is very important to us, and will help us improve the program. 
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APPENDIX D: PARTICIPANT ENROLLMENT/EVALUATION CONSENT FORM 

 
BC FARMERS’ MARKET 

NUTRITION COUPON PROGRAM 
 
 

2013 Enrollment Form 
  
Name: 
 

Date: 

 
Family  Senior 

Pregnant Number of 
children 6 years 
old and under 

Number of 
children 7 to 
12 years old 

Number of 
children 13 to 
18 years old 

Total number of 
people in 
household 

 Total number of 
people  in 
household 

 
 

      

 
I agree to participate in the Farmers’ Market Nutrition Coupon Program and understand the terms of this 
commitment. I understand that these coupons are for my family’s personal use; they may not be 
transferred.  
 
_______________________________________    ________________________________ 
Signature       Date 
 
 
 
 
The BC Farmers' Market Association is working hard to understand the impacts of the coupon program and to 
improve it. Your participation in the evaluation of the program is very valuable, but completely optional. If you 
would like to participate in the evaluation and contribute your views on the program, please provide your email 
address and/or phone number so that the evaluation team can contact you. If you are not comfortable with reading 
English, please indicate your preferred language for written correspondence. 
 

Email Address Telephone Number necessary language for written 
communication (if other than 

English): 
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APPENDIX E: PARTICIPANT RESPONSES TO ‘GREATEST BENEFIT OF 
PROGRAM’ 
 
Overall, what do you feel the greatest benefit of the coupon program is?  
(orange denotes seniors’ responses) 
 
Being able to afford fruits and vegetables that were out of reach with my pension, trying new 
things that I couldn't or wouldn't try before. 
Local contacts, market people and the generosity of farmers.  Everyone who participated felt 
like they were contributing to the community - the vendor and the receiver! 
Extra funds for fresh fruit and veggies allows me to use more of my grocery budget on other 
healthy food choices. We go to the farmers market every week - even without coupons or $$ 
= a good way to teach kids and grandkids about community; and it’s fun. 
Being able to afford and access locally grown fruit and vegetables. 
I was able to eat quality foods and local foods.  The coupons really helped me to eat healthier 
choices of foods. 
For someone on a limited income I found that I could eat well and also both can and freeze 
fruit and vegetables and so continue to eat a locally produced, healthy diet when fruit and 
vegetables are out of season and therefore more expensive. 
Having weekly kale and eggs 
To be able to get FRESH produce every week. 
I am on a high nutrition & protein diet because I have Parkinsons. Although I receive a Diet aid 
on my disability cheque each month it is hard to afford all the special foods I require each 
month. 
Made local foods more affordable and was able to get them with my budget 
help  with buying veg that u don’t always buy 
The ability to buy extra organic fruits and vegetables with the coupons. 
The benefit for me, was I was able to buy my fruits and vegetables 
It is great because this helps our country compete with non-Canadian goods. The food stays 
fresh for a long time, and most of the vegetables are not process.  My families' diet improved 
considerably. Thx a million for this program 
short of funds coupons help out 
I was able to buy and eat more veggies and fruit. 
Being able to afford some of the local fresh produce was really a bonus. 
Fresh locally grown items-many with no chemical pesticides 
being able to buy fresh fruits and vegetables 
The farmers were able to sell more of their produce (one farmer told me this). 
Healthier eating choices without the salt, sugar, and fat in processed foods such as those 
found at food banks.  By comparison, food banks don't provide healthy food, especially for 
seniors. 
I was able to take my girls out once a week and buy fruits and veggies that sometimes I was 
not able to afford. 
I was able to try new types of vegetables that I wouldn't have been able try before 
Affordable local produce 
supporting local organic produce growers 
I was able to go weekly to the market and I got to know the vendors and I know where and 
how my food is grown.  I got to try new things and the vendors were great in providing 
recipes and ways in which to cook things. 
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I wouldn't have been able to feed my children healthy food without the coupons. So fresh, 
healthy food would be our greatest benefit. 
Affordability of local produce. 
with the food bank most of the food I receive is processed and the food I got from the 
farmers market lasted longer and made more meals compared to the 2-3 days of food I would 
have gotten from the food bank 
Having the coupons made it possible to eat healthy 
access to local, organic produce I wouldn't normally get to buy 
ATE MORE HEALTHIER. 
The coupons provided me with the opportunity to treat myself and my family to all of the 
fresh local foods that we love and not feel bad about treating ourselves 
Healthier eating habits! 
Buying healthy foods and supporting local farmers. 
The experience of being able to take my kids to the farmers market, let them see that not 
everything comes with a bar code there are real people behind the scenes in our community 
helping support everyone, with healthy food and friendly faces, an experience they would 
have gone without had it not been for this program, locally grown produce is just financially 
out of reach for me otherwise. Thank you. 
Affordable access to local and organic foods that otherwise would not be within our budget. 
getting local food 
The greatest benefit is being able to feed my family healthy organic local foods. It also 
offered a real sense of community. 
I find that the greatest benefit of the program was the assurance that each week I would be 
able to bring home fresh fruit, veggies, and eggs that taste much better than the ones you 
get from the store. 
More access to health LOCAL produce. Overall, I thought it was an excellent program and 
would highly recommend it in the future. it allowed me to make meals with more variety and 
a few extra meals in the month that otherwise would have been much less in quality. thanks! 
Helps low income families eat healthier. Feels good to make tasty and different meals for the 
kids. The kids also enjoy helping pick things out at the market to eat later. 
More fruits and vegetables for my family.  Willing to try new things because they are now 
affordable. 
connecting low income families to farmers 
Every week I could count on being able to buy fruits, vegetables, eggs or cheese for my kids 
and I. It was a real blessing! 
I could feed my children fresh grown fruits and vegetables that I otherwise couldn't afford 
Being able to purchase wholesome food for my family. 
shopping locally and buying fresh food 
I can save money and buy local food! 
This was an amazing program.  As a single mother I often find it difficult to purchase a variety 
of fruits and vegetables.  In addition, I found that I bought a few vegetables like beets, and 
kale that I don't normally cook with.  It really helped me provide healthy food to myself and 
son. 
Being able to get good organic local foods for my family and learning new things that I was 
interested in but never learnt. 
Getting healthy food and seeing people in the community 
having a bigger variety of fruits and vegetables, and trying new foods I may not have 
otherwise 
I can try those food that are so expensive and I could not afford before. 
Access to local organic food 
Trying new things and having the freedom to choose that is not based solely on how much 
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you can afford. 
Giving my babies healthy food 
Gave me the added income to afford and access locally grown and organic foods that I would 
normally think are out of my income. Also with more fruits veggies and meat in the house it 
encouraged me to eat healthy and cook more. 
Helping people get connected with local produce organic and non. and really helping families 
eat healthier . 
Healthy Eating, Supporting local economy, Building and Networking community, and  
Inspiring local cohesiveness. 
I was able to take my children with me and teach them about fruit and vegetables. They loved 
it even now my daughter ask when are we going to go to the farmer market. Thank u this help 
me a lot 
This program helped my family more than I could ever explain in a survey. We are low income 
and relied on these coupons heavily this season. 
Being able to eat healthier on my limited budget, and teach my son about local foods. 
It showed me where to buy local fresh food and support our farmers 
I had the funds to get food 
Learning to use healthier foods in my meal planning 
It allowed single parents like me to purchase foods right here at home that were better for my 
family 
All trips to the market were a family outing, my toddler was able to enjoy an outdoor market, 
watch as we browsed & purchased the foods, then enjoyed eating them at home! easy, fun 
way in teaching nutrition 
One stop shopping!! 
This year I didn't get as many coupons because I wasn't in a class/group until the very end in 
which I became pregnant once again I could receive coupons. I have been previous years and 
always have used 100% of my coupons because I was able to bring fresh, local and healthy 
food home to my family! Plus I truly enjoyed the welcoming environment and seeing all the 
familiar faces of the people who come every year as well as seeing other moms from my 
group! My children also LOVE going and eating all the fresh fruit and great entertainment.. I 
can honestly say that without the coupons I could not afford to purchase anything from the 
market because of the higher prices for local foods, and we would be eating a lot of the 
exported produce from other countries which can also be sometimes hard to provide at home 
for my family! I would just like to take this moment to gratefully thank you for running this 
program! It has served my family well and I hope that I will still be in my group next year to 
receive more. Once I'm no longer in the group we no longer receive them. I wish that there 
were also coupons offered for the winter markets as through the winter times and holidays it 
can be even more tough on families and I think many would gratefully benefit. But with that 
said I still am so happy that there is such a program like this! It’s been such a privilege to take 
part and I hope for other families that you can continue to run such an amazing service! 
Thank you. 
Helps low income people to be able to get fruits and veggies at a cheaper price 
I ate more vegetables and fruit. 
Helped buy organic local food 
It's free 
I think that there are a lot of people in the program who benefit from this program so they 
can access and get healthy local food 
The coupons were very appreciated, while I was looking for work. I had tears in my eyes the 
first time I went to use them. It was very humbling experience as I have never had this kind of 
assistance before. 
Helped me and son to eat more veg. I'm into organic foods. For good price.  
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Ability to purchase prohibitively expensive foods like organic meat, wild salmon etc. exposure 
to local sellers.  The farmers market is very expensive and this was the 1st time I bought a full 
bag of groceries there. 
All of the [reasons in the previous survey question] 
I believe that it's been SO helpful to my daughter and I, at times it was tricky to ensure we ate 
the amount of veggies all at once since they expiry was a small frame of time , being organic 
and all.  We worked well to make soups, cabbage rolls and borscht.  I feel good going to the 
market, supporting the local producers and really look forward to all the unique finds!  I 
appreciate that the market money was free!!! I do appreciate it as is purchased things out of 
my price range or allowed me to purchase things I never would with my own money, since 
some items were high priced. One suggestion I would make is to make the denominations 
ones, the market money being $3 per, is not practical with the markets prices. That being 
said, I find it much easier while I was doing the math in my head and in all it would save us as 
we would add up all the dollars and 50 cents we lost as there was an uneven total. I am 
grateful regardless and I thank you personally. Thanks. 
It definitely made me try things I wouldn't normally try and it helped me get the healthy 
things I needed every week for my family 
Being able to try new veggies and farm fresh eggs that I may not have tried otherwise 
Helping support families and our local food growers. 
Greater accessibility to locally grown food 
It gave my children and I something to do together on Saturdays, we felt connected with the 
community and appreciated the help with being able to afford purchasing organic produce 
and supporting local farmers. Thank you. 
to get local food, the coupons helped me get the food 
Fellowship 
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